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ABSTRACT 

This research aims to investigate the factors which influence the purchasing of foreign 

cars by students of IBS College, which represents a generation in the ’90s. Serious 

issues face by Malaysia are that the national cars owned by locals have reduced with 

time. Malaysians believe that imported cars are usually built with high and good quality 

standards. Thus, this research applied to take the consumption value theory as the basic 

framework and propose brand image as a new value dimension to investigate the 

determinants of consumption value such as conditional value, emotional value, 

functional value, and social value, as well as the brand image, will affect IBS College 

students purchase for foreign cars.  

 

 


